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The foundation  

Skin in the game 
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Eggs in one basket

Unbillable hours 
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The brief  

Elastic boundaries? 
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Beyond low hanging fruit… 

The power of the raised hand 

Throwing away the map 
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The more you give, the more you get
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The search  

Welcome to our kitchen 
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No news is not good news

A search partner who understands frustration 
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  The offer 

Maintaining the pace in the hiring race 

 

 

12 

 



 

 

 

           Context Matters:  

 

 

11 
 

 

 
 

 

13 

 

14 

 

Gross offer, net deterrent 

Getting closer, taking distance 
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When structure destabilizes
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And finally… 

From fees to economic value 
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The bottom line… 

From trust to economics 
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Wiser ones 


